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Outcomes:

After studying this course, the students should be able:

1. To understand the basic concepts of E-Commerce.

2. To get insight about internet and its role in E-Commerce.

3. To understand the application of portals in E-Commerce.

4. To know the various aspects of E-Commerce and E-Business.
5. To know the management of E-commerce businesses.

Sr.
No

Contents

No. of
Hours

1

E-Commerce:

Introduction, Overview of E-Commerce, Scope, Activities and
Goals of E-Commerce, E-Commerce Applications, Prospects of E-
Commerce, Framework of E-Commerce, Growth of E-Commerce
in India

12

Portals and E-Commerce:

Introduction to Portals, Difference between portal and website,
Portal technologies, E-Commerce portals, B2B portals, Enterprise
information portal, Payment gateways, Content management on the
portals

12

Internet and E-Commerce:

Evolution of internet, Components of internet world, Internet
domain, Server, Establishing connectivity, Constituents of internet
protocol, Types of internet providers, IP addressing, Overview of
TCP/IP, Significance of internet in E-Commerce

12

E-Commerce and E-Business:

E-Commerce applications, Difference between E-Commerce and E-
Business, Models of business : C2C, G2G, B2G, B2P, P2P, B2A,
C2A, B2B, B2C, E-distributor, Just in time delivery in e-business

12

Management of E-Commerce:

Managing E-Commerce, Exploring E-Commerce, Prospects of E-
Commerce, Dot com companies, Comparison between conventional
business and e-business, Organisation of business in E-Commerce,
Legal issues in E-Commerce, Problems on E-Commerce

12
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